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Visitor spending on Maui tops $4 billion 

Maui island showed a modest increase of 38,500 visitors in 2014 while visitor spending jumped 
$427 million, topping $4 billion for the year, preliminary data released by the Hawai‘i Tourism 
Authority on Thursday showed. The 1.6 percent increase in visitor arrivals to 2.4 million was 
boosted by more air seats, up 7.2 percent to 1,975,832 over 2013, according to the HTA. Per-
person-per-trip spending was highest in the state on Maui at $1,708.30, up 9.8 percent, for the 
year. Average daily spending also jumped to $207.10, up 8.8 percent, which helped drive the 
11.6 percent increase in visitor expenditures to $4.1 billion in 2014. For the other islands in the 
county, Lanai and Molokai, there was a divergence. Lanai, where the two major hotels have been 
shutdown for a renovation project, showed a 9.7 percent decline in visitor arrivals in 2014 to 
67,106. Visitor expenditures also dipped 6.5 percent to $74.4 million. Molokai, on the other 
hand, logged increases in both visitor arrivals and expenditures for 2014. Arrivals were 59,132, 
up 7.2 percent from 2013. Visitor expenditures rose 9.4 percent to $32.9 million. Statewide totals 
showed modest increases in arrivals, growing 1.3 percent to 8.3 million in 2014, and visitor 
expenditures, up 2.3 percent to $14.75 billion. Still, the visitor spending and arrivals totals were 
records. “By increasing visitor arrivals and spending to the majority of the Hawaiian Islands, we 
have been able to grow the benefits of tourism statewide, reinforcing our efforts to diversify 
Hawaii's tourism economy by distributing visitors across the state,” said Ronald Williams, chief 
executive officer of HTA. The Maui resident noted that visitor arrivals from Hawaii's core North 
American market grew in the second half of 2014, backed by increased seat inventory, which 
heightened competition and lowered airfares. Lower oil prices helped reduce costs to airlines, a 
trend “we anticipate will lead to continued growth in air seats and arrivals from North America 
through the first half of this year,” Williams said. The Japanese market, Hawaii's largest 
internationally, continued to slow with fewer arrivals, shorter lengths of stay and lower daily 
spending for 2014, Williams said. He attributed the “slowdown” to the unstable domestic 
economy and weakening Japanese yen. For December, Maui logged strong growth in arrivals of 
7.3 percent, compared with the same month in 2013, to 226,653. Higher daily spending of 3.7 
percent to $200 per person drove a 9.7 percent gain in visitor expenditures to $441.5 million, 
according to the HTA. 
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